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[bookmark: _Hlk47333137][bookmark: _Hlk47333197][bookmark: _GoBack]Pernod Ricard UK (PRUK) today announces the appointment of Leanne Banks to the position of Marketing Director to strategically lead its Marketing and Digital transformation, and drive value growth across the company’s premium spirits and wine portfolio. She replaces Raja Banerji, who is returning to Pernod Ricard India to the position of Head of Prestige Portfolio.

In her new role, Leanne will oversee the development of integrated marketing campaigns, innovation, brand advocacy, consumer experiences, digital and eCommerce across the PRUK business. Her key focus will be on putting the consumer at the heart of all campaigns and driving creativity for the wide portfolio of brands.  Leanne will report directly to David Haworth, Pernod Ricard UK Managing Director and will be a member of Pernod Ricard UK’s Management Committee.

Leanne has 20 years experience in the Drinks and Luxury industry and has held a variety of market and global roles across both marketing and insights at Maxxium, LVMH and Bacardi, including various positions within the brand teams at PRUK between 2005-2008. She joins most recently from premium D2C jewellery brand Monica Vinader, where she held the role of GM Brand & Marketing since January 2020.

Commenting on the appointment, David Haworth said: “I am delighted to welcome Leanne to the team and her wealth of marketing experience, across the drinks industry and beyond, will be instrumental in accelerating the delivery of our premium portfolio of brands to consumers. I wish Raja the best of luck with his new role back in Pernod Ricard India.”

-ENDS-

For further information please contact: Mo Brownridge mo.brownridge@pernod-ricard.com. 

Notes to Editors

About Pernod Ricard UK 
Pernod Ricard UK is part of Pernod Ricard, number two in wines and spirits with sales of €8,448m in 2019/2020. Created in 1975 by the merger of Ricard and Pernod, the Group has undergone sustained development, based on both organic growth and acquisitions: Seagram (2001), Allied Domecq (2005) and Vin&Sprit (2008). 

Pernod Ricard holds one of the most prestigious brand portfolios in the sector, including 19 brands among the top 100 worldwide. Pernod Ricard UK has identified the following key priority brands in the UK market: Absolut, Jameson, Chivas, The Glenlivet, Plymouth Gin, Monkey 47, Lillet, Malibu, Malfy, KI NO BI, Italicus, Del Maguey, Perrier-Jouët, Kahlúa, Beefeater, Campo Viejo, Brancott Estate, Olmeca, Havana Club, Martell, Jacob’s Creek, Lamb’s, Ballantine’s, G.H. Mumm and Wyborowa. Pernod Ricard UK is a member of The Portman Group promoting responsible drinking.

For latest news and information: Website www.pernod-ricard-uk.com Twitter @pernodricarduk  
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