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FY09 2008 2007 2002 FY14 FY13 FY12 FY11 FY10 2002 2007 FY14 FY13 FY12 FY11 FY10 FY09 2008 

Challenging FY14  

Faced strong headwinds: 
V macro-economic slowdown 
V anti-extravaganza campaign in China 
V adverse FX 

Net Sales  Operating Profit  

3 
Pernod Ricard Asia Net Sales & Operating Profit Reported Growth 

CAGR 
+16% 

CAGR 
+10% 
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Coming out a stronger leader  

4 
1.Organic growth  2. Reported Growth 

Pernod Ricard: Asia figures only 

International Competitor 1: Asia Pacific figures              

Full Year1 

13/14 vs 12/13 

NET SALES1 

(6)% 

(6)% 

(7)% 

(13)% 

+9% 

(5)% 

VOLUME1 

OPERATING 

PROFIT1 

International Competitor 1  Pernod Ricard   

+8% 

+10% 

+16% 

NET SALES2  

+12% 

OPERATING 

PROFIT2 

VOLUME2 

+5% 

+14% 

CAGR 09-14 2 
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H1 14/15 reflecting a gradual improvement  

5 
1.Organic growth 

Pernod Ricard: Asia figures only 

International Competitor 1: Asia Pacific figures              

H1 

14/15 vs 13/14 

(10)% 

(5)% 

NET SALES1 

(5)% 

+2% 

(2)% 

VOLUME1 

(7)% 

+16% 

+15% 

(7)% 

OPERATING 

PROFIT1 

H1 

13/14 vs 12/13 

(7)% 

VOLUME1 

(4)% 

+7% 

OPERATING 

PROFIT1 

(5)% 

(4)% 

NET SALES1 

(6)% 

International Competitor 1  

Pernod Ricard   

Pernod Ricard restated for CNY timing impact  



PERNOD RICARD  

DARK BLUE 

  

R: 02 

G: 52 

B: 102 

PERNOD RICARD  

LIGHT BLUE 

  

R: 107 

G: 165 

B: 208 

COMP1 GREEN 

  

R: 146 

G: 200 

B:80 

COMP2 GOLD 

  

R: 212 

G: 175 

B: 55 

OTHER 

  

R: 195 

G: 12 

B: 62 

HIGHLIGHT 

ORANGE 

  

R: 247 

G: 150 

B: 70 

COLOUR CODES 

CONTENTS 

6 

}Confirmed gradual improvement after a challenging year  

}Challenging FY14  

}Coming out a stronger leader  

}H1 14/15 reflecting a gradual improvement  

}Improved performance in key markets  

}China challenge being addressed  

}India continued success story  

}Travel Retail excellence  

}North Asia contrasted dynamics  

}Japan continued good momentum  

}Korea still struggling  

}South East Asia holding ground  

}Thailand rebound  



PERNOD RICARD  

DARK BLUE 

  

R: 02 

G: 52 

B: 102 

PERNOD RICARD  

LIGHT BLUE 

  

R: 107 

G: 165 

B: 208 

COMP1 GREEN 

  

R: 146 

G: 200 

B:80 

COMP2 GOLD 

  

R: 212 

G: 175 

B: 55 

OTHER 

  

R: 195 

G: 12 

B: 62 

HIGHLIGHT 

ORANGE 

  

R: 247 

G: 150 

B: 70 

COLOUR CODES 

China challenge being addressed  

7 

V2nd Largest Pernod Ricard Market ς No.1 in Premium+ WSS 

VCNY timing impact 

Net Sales  Operating Profit  

2013/14  2014/15  
Organic 
Growth  

Forex 
 Impact  

HY1 

HY2 

2013/14  2014/15  
Organic 

Growth  

Forex 

 Impact  
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}Double digit MACs growth forecast  

 

 

 

 

 

 

 

 

 

 

China challenge being addressed  

}Macro -economic slowdown evident  

}Anti -extravaganza campaign still being 
enforced  

 

 

 

 

  

 

 

8 

V China still challenging 

Vol*  13/14  H1 14/15  CNY 14/15  YTD 14/15 

Cognac  -22% -7% +7% -1% 

Whisky  -13% -11% -11% -11% 

Total Imported Spirits  -17% -7% +3% -3% 

Headwinds remaining  Strong fundamentals 

Affluent  

F2025 

561 

29% 

59% 

12% 

Middle  

Others  78% 

515 
483 

2% 

F2018 

20% 

58% 

35% 

6% 

2014 

Source:  IHS Global Insight 2014 ( 2005 USD Constant FX) 

MAC: :  Millions household income PPP, Affluents > $80K, Middle Class: $20k-80k,Others: <$20k  

*T1 Depletions  

Market decline slowing to single digit evolution  

CAGR 14-18 
 

+33% 
 

+17% 
 
 

-6% 
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China challenge being addressed  

9 1. T1 & T2 depletions 2. Dec-Feb 14/15 3. Fiscal YTD Feb 15 4. Outlet intake 

vs Dec-Feb 13/14 

Volume 1 CNY2 YTD3 

Martell  +13% +5% 

Whiskies  -6% -7% 

Total PR China +7% +1% 

Volume 4 YTD3 % total 
business 

KTVs 
Low double  
digit decline  ~15% 

F-KTVs 
Mid single digit 

growth  ~10% 

Bars Mid single  digit 
growth  ~30% 

Off-Trade 
High single  digit 

growth  ~40% 

Other  
Double digit 

decline  ~5% 

Performance by brand  Performance by channel 

V tƻǎƛǘƛǾŜ /b¸ ǇŜǊŦƻǊƳŀƴŎŜ ƭŜŀŘƛƴƎ ǘƻ ƛƳǇǊƻǾŜŘ ǘǊŜƴŘǎ Ǿǎ ƭŀǎǘ ȅŜŀǊΧ 

V ΧŘŜƭƛǾŜǊƛƴƎ ǎǘǊƻƴƎ aŀǊƪŜǘ {ƘŀǊŜ Ǝŀƛƴǎ 
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}Core Business  -    Strong leader getting stronger  

 

 

V Noblige continued success story  

 

 

 

 

}New Business  -     Strong portfolio of Premium spirits accelerating  

 

 

 

 

 

 

 

China challenge being addressed  

10 

V Capturing growth opportunities 

Source: *  T1 depletions (Wholesaler Panel) SOM  Vol 

 

Core Business 

New Business 

50%* 
DOUBLE  

DIGIT 
GROWTH 

48%* 
DOUBLE  

DIGIT 
GROWTH 

60%* 
DOUBLE  

DIGIT 
GROWTH 

DOUBLE  
DIGIT 

GROWTH 
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11 

V Impactful activation platforms on all key brands 

China challenge being addressed  

ôWin the right wayô localised 
ATL & BTL campaign 

300th Celebration  & Jason Wu 
NPD collaboration  

Partnership with Kugou ð 
Chinaõs No.1 Digital Music 

Platform  
 

Voted ôBest Elite Circle Clubõ by 
Hurun Awards 2015  

 

 ôBlack Boxõ platform 
creating unprecedented 

digital buzz  


