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Challenging FY14 Pernod Ri

ard Asia

Q

Faced strong headwinds:
V macro-economic slowdown

V anti-extravaganzaampaign inChina
V adverse FX

Net Sales Operating Profit
|_// T T T T T T T 1 |_// T T T T T T T 1
2002 2007 2008 FY09 FY10 FY11 FY12 FY13 FY14 2002 2007 2008 FYO09 FY10 FY11 FY12 FY13 FY14

Pernod Ricard Asia Net Sales & Operating Profit Reported Growth
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Coming out a stronger leader Pernod Ricard Asia

13/14 vs12/13

+9% +14%
VOLUME VOLUMBE
NET SALES NET SALES
0
OPERATING OPERATING +16%
PROFIT (13)% PROFIT

+12%

B rPernod Ricard [ International Competitor 1
1.Organic growth 2. Reported Growth \9
Pernod Ricard: Asia figures only o

International Competitor 1: Asia Pacific figures 4
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13/14 vs12/13

VOLUME
(4)%

(N%
NET SALES
(6)%

0
OPERATING (%)%

PROFIT (4)%

1.Organic growth
Pernod Ricard: Asia figures only
International Competitor 1: Asia Pacific figures

14/15 vs13/14

+15%
VOLUME. +16%
()%
NET SALES
(10)%
OPERATING
PROFIT

)%

I rernod Ricard
[ pernod Ricard restated for CNY timing impact
[ international Competitor 1
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China challenge being addressed Pernod Ricard Asia
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V2" Largest Pernod Ricard MarketNo.1 in Premiuni WSS

V CNY timing impact

Net Sales Operating Profit

Organic Forex 201415 2013/14 Organic Forex 2014/15

2013/14 Growth Impact Growth Impact
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China challenge being addressed Pernod Ricard Asia
V China still challenging
Headwinds remaining Strongfundamentals
} Macro -economic slowdown evident } Double digit MACs growth forecast
CAGR 14-18
} ngt(i)-rgégavaganza campaign still being ot 483 515 e 561

Middle +17%

Others 78% -6%

2014 F2018 F2025

———————————

Market decline slowing to single digit evolution

Cognac -22% -7% +7% -1% \ \
Whisky -13% -11% -11% ~11% .
Total Imported Spirits -17% -7% +3% -3% \ ‘g‘

*T1 Depletions

Source: IHS Global Insight 2014 (2005 USD Constant FX

MAC: : Millions household income PPP, Affluents > $80K, Middle Class: $20k-80k,Others: <$20k
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Volume 1!
Martell +13% +5%
Whiskies -6% -7%
Total PR China +7% +1%

V XRSt AGDSNRA Y 3

KTVs dLig\iltvc?eocL:ikr)mlg ~15% |
FKTVs " ~10%
Bars Mid Zipogﬁh digit —30%
Off-Trade High;ga,'ti digt ~40%
Other Doggéﬁnd;git ~5%

aidNRy 3

NJ S

1.

T1 & T2 depletions

2. Dec-Feb 14/15

vs Dec-Feb 13/14
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3. Fiscal YTD Feb 15

4, Outlet intake
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China challenge being addressed

Pernod Ricard Asia
V Capturing growth opportunities
Core Business Strong leader getting stronger
“DOUBLE
V  Noblige continued success story piciT  50%*
GROWTH
New Business Strong portfolio of Premium spirits accelerating
~ DOUBLE ( @ ' oousLe DOUBLE
DIGIT  60%* Mﬁg‘;'!l DIGIT  48%* DIGIT
GROWTH VODKA GROWTH GROWTH

%//IMZ{J
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Source: * T1 depletions (Wholesaler Panel) SOM Vol
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China challenge being addressed Pernod Ricard Asia
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V Impactful activation platforms on all key brands
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CHIVAS LBollndnes

LIVE WITH CHIVALRY

300t Celebration & Jason Wu 6Win the right wayo |Paipeshipwtipgou o 6Black Boxd pl atboeBastBiteCircle Cl ubd |
NPD collaboration ATL & BTL campaign hi nabd DigikaoMusic creating unprecedented Hurun Awards 2015
Platform digital buzz
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