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GLOBAL  
PORTFOLIO 

RTM +  

ACCELERATE BUSINESS GROWTH 
= 



HOW DO WE REACH  
EVERY SINGLE 
CONSUMER? 



THE WORLD’s 

NETWORK 
MOST EXTENSIVE 

AMERICAS - 27% 
EUROPE - 34% 
ASIA ROW - 39% 

85 WHOLLY OWNED DISTRIBUTION COMPANIES 



STRUCTURE  
OF THE TRADE 

CHANGING 
CONSUMER 

BEHAVIOURS 

EFFICIENCY 



RECENT REVIEWS OF  
ROUTE TO MARKET / CONSUMER 

 
 

Montrer les 5 dernières années (à 
partir de 2011), avec la même 
couleur (tous les pays en bleu) 

Vous pouvez rajouter l’Espagne et 
l’Allemagne. 	


	

Ne prenez pas les cellules grisées. 

Les cellules "hachurées" – vous 
pouvez prendre en compte celles 
qui ne sont pas grises, mais il n’y a 
pas besoin de distinguer celles qui 

sont "hachurées".	




2 wholEsalErs = 80% of busiNEss  

INcrEasEd 
prioritiSatioN 

LARGER 
dEdicatEd SALESFORCE 

PERNOD RICARD USA NEW ROUTE TO market  
 



5 CHANNELS  



ON- 
TRADE 

OFF- 
TRADE 

TRAVEL- 
TRADE 

HOME- 
TRADE 

E- 
COMMERCE 

5 CHANNELS 



ON- 
TRADE 

 66 markets  

 140,000 outlets 



WIN THE Last 3 FEET 

Auditoire: supprimer le tex
te dans photo ci-dessous ‘hab
illage linéaire et le texte en ba

s à droite)	


OFF- 
TRADE 



THE 6TH CONTINENT 1

PERNOD RICARD #1 2

PERNOD RICARD 3RD MARKET  3

WINES & SPIRITS - US$10BN  4

GLOBAL TRAVEL RETAIL 

5 PASSENGERS X2 – 7BN IN 15 YEARS  

TRAVEL- 
TRADE 



Smart airport shopping 

FLYTE PLATFORM  
PRE-ORDER ONLINE  

FOR DELIVERY AT THE GATE TRAVEL- 
TRADE 



ON- 
TRADE 

OFF- 
TRADE 

TRAVEL- 
TRADE 

HOME- 
TRADE 

E- 
COMMERCE 

5 CHANNELS 



LUXURY HIGH ENERGY  RELAXED 

CONVIVIALITÉ AT HOME  HOME- 
TRADE 



Direct selling 
‘VENTA DIRECTA’ COLOMBIA 

Full brand experience 
PERNOD RICARD USA APP 

CONVIVIALITÉ AT HOME  HOME- 
TRADE 



Pernod Ricard 
Mexico sells home 
parties via facebook, 
and has a 4 month 

wait-list 

HOME- 
TRADE 



E- 
COMMERCE 



INDIRECT E-commerce 97% 
Direct E-commerce 3% 

Bricks&Mortar.com 
(indirect) 

PURE Play 
(indirect) 

DIRECT 
D2C, D2B, D2sB… 

E- 
COMMERCE 



KEY PILOT MARKETS 

BY 2018: GROW AT LEAST 3X 

Auditoire: Format Graph + Slid
e	


SIZE OF THE PRIZE  E- 
COMMERCE 



PRIORITISE OUR CHANNEL 
FOCUS AND ENGAGE  

OUR CUSTOMERS 
 


