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Commitments to
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This document comes as a support of the Pernod Ricard Charter available on www.pernod-ricard.com
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1 Extract from the 1987 report of the UN World Commission on Environment and Development.

Sustainable Development
meets the needs of the

present without
compromising the ability

of future generations to meet
their own needs.1
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As a company responsible for the impacts of its
decisions and activities on society and the environment,
Pernod Ricard has adopted a transparent and ethical
behaviour that:
• contributes to Sustainable Development, especially to

its social, environmental and economic components;
• takes into account the expectations of stakeholders;
• is in compliance with applicable laws and consistent

with international norms of ethics; and
• is integrated throughout the organization and practiced

in its relationships within its sphere of influence.

The Group is a signatory of the
United Nations Global Compact
since 2003 and respects the
10 Global Compact Principles.

Pernod Ricard’s
contribution to Sustainable
Development is expressed
in its Corporate Social
Responsibility (CSR)
Commitments. 

2013_PRDD_125x205_GB_Brochure_DD_PR  23/09/13  10:38  Page4



A historical
Engagement

Pernod Ricard's commitment to Corporate Social Responsibility

is nothing new: through the visionary actions of its founders, the

Group began playing a pioneering role in social policy,

environmental protection, entrepreneurial responsibility and

social sponsorship long before Sustainable Development became

a global imperative. Since the establishment of the

Oceanographic Institute in 1966, and that of the IREB (Institute

for Scientific Research on Alcoholic Beverages) in 1971, it has now

been almost fifty years since the Group made ethics a mainstay

of its development.
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10
Commitments
CSR 
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01_ Respect consumers: 
offer products of the highest quality and safety to consumers; 

02_ Promote ethical marketing
and responsible drinking; 

03_ Respect employees: 
build a relationship based on loyalty and respect; 

04_ Respect Human Rights: 
prevent violation of Human Rights
and promote social fairness; 

05_ Respect shareholders: 
offer a relationship based on trust and dialogue;

06_ Respect partners: 
guarantee fair business practices and promote the social
responsibility in the value chain including responsible
procurement;

07_ Respect our communities: 
contribute to the development of communities
by the creation of wealth and income;

08_ Conserve natural resources
and protect the environment;

09_ Support entrepreneurs and develop local
communities skills;

10_ Share local cultures.
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01_ Respect consumers: 
offer products of the highest quality and safety to consumers; 

To ensure the trust and satisfaction of its consumers and trade

customers, Pernod Ricard is committed to supplying them with

products of the highest quality and safety. 

Our wines and spirits are produced from natural raw materials and

high quality water. Consumer safety is a top priority and is never

compromised. To that end, our production facilities apply high

production standards, beyond legal and local requirements.
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02_ Promote ethical marketing
and responsible drinking; 

Pernod Ricard commits to raise consumer awareness on five key priorities: 

• promoting moderate drinking,

• campaigning against drink-driving, 

• making young people aware of the risks,

• dissuading pregnant women from drinking,

• encouraging a responsible attitude among employees.

Pernod Ricard advocates moderation in the consumption of its products

and the Group commits to promote and advertise its brands responsibly.

As a founding member of the European Forum for Responsible Drinking,

now SpiritsEurope, Pernod Ricard has helped draft an international code

of ethics for use across the industry, which seeks to encourage self-reg-

ulation within the profession. Pernod Ricard adopted its own Code for

Commercial Communication in 2007 and updated it in 2012 to better

integrate digital marketing. All advertising campaigns diffused throughout

the world by Pernod Ricard must respect the Group’s Code. It is available

to everybody on the Group’s Intranet and Internet websites and the

Group is committed to training its marketing teams globally on the

Code’s principles. 

Pernod Ricard plays a leading role in preventing the risks associated with

excessive or inappropriate drinking and develops education and prevention

programs. 

The Group commits to deploying responsible drinking projects in all

countries where it is established to raise awareness on the risks of

alcohol abuse and misuse. 
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As a result of its decentralized economic model, Pernod Ricard’s

culture is based on three core values shared by all employees: entre-

preneurial spirit, mutual trust, sense of ethics. It is accompanied on a

daily basis by a collective attitude, which drives commitment, conviviality

and team spirit, which can be seen in the ease of interactions and the

recognition of success.

The Group offers its employees appealing career opportunities,

training, fair salary and benefit packages. It also commits to avoid

any discrimination and to promote diversity both during recruitment

and throughout careers.

In keeping with the principle of decentralized decision-making that

seeks to nurture entrepreneurial spirit, Pernod Ricard intends to give

its subsidiaries as much operational independence within the Group’s

guidelines, policies and Charter.

Pernod Ricard shares the International Labour Organisation’s basic

values in workforce relations and it commits itself to ensuring the

safety and well-being of its people. The Group keeps its employees

informed regularly and honestly.

03_ Respect employees: 
build a relationship based on loyalty and respect; 
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Since 2003, the Group is a signatory of the United Nations Global

Compact and communicates on this commitment. The 10 principles,

including those linked to human rights (businesses should support

and respect the protection of internationally proclaimed human

rights and make sure that they are not complicit in human rights

abuses), are fully accessible to the Group’s staff worldwide on its

intranet.

Responsible Procurement tools, including suppliers’ assessment

and monitoring, tackle the respect of human rights: prohibition of

child labour, of forced labour, of discrimination, etc.

04_ Respect Human Rights: 
prevent violation of Human Rights
and promote social fairness; 
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Pernod Ricard’s relationship with its individual and institutional

shareholders is based on trust, dialogue and transparency with a

strategy for long term growth.

The Group commits itself to keeping shareholders informed of the

company’s results in a direct and consistent manner.

05_ Respect shareholders: 
offer a relationship based on trust and dialogue;
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06_ Respect partners: 
guarantee fair business practices and promote the social
responsibility in the value chain including responsible
procurement;

Pernod Ricard’s policy is to always act and perform business in com-

pliance with laws and regulations.

Pernod Ricard has issued a formalized commitment to conduct ethical

business, including an anti-bribery policy.

Pernod Ricard intends to share its sustainable development values

with all those involved in its business. The Groups commits to integrating

these values into its strategy and corporate culture, and to ensuring

that these principles are clearly understood and respected by its main

suppliers and sub-contractors.

Pernod Ricard has issued a formalized commitment to include social

and environmental factors in supply chain management, in its Policy

o n

Responsible Procurement and in its Procurement Code of Ethics via

the responsible procurement tools that are being put in place:

• Supplier CSR Commitment 

• CSR risks mapping

• Assessment of suppliers

In signing the Policy on Responsible Procurement, Pernod Ricard’s

senior management recognizes that certain environmental and

societal impacts of the Group are linked to the business activity of

suppliers and sub-contractors, and therefore, the Group is committed

to responsible sourcing throughout the supply chain.

Pernod Ricard’s requirements for suppliers are based on the Global

Compact and the International Labour Organization conventions and

address, among others, the most relevant issues in the sector: trade

union rights, abolition of child labour, non-discrimination and wage

equality.
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The Pernod Ricard Charter makes references to promoting local

social and economic development.

Around the world, Pernod Ricard affiliates provide employment in

local economies, especially in agriculture for the production of the

3 million tons of agricultural raw materials used every year by the

Group. They develop the skills of its employees and provide them with

a fair, just and rewarding remuneration, add value to the goods and

services purchased from suppliers and partners, and generate revenues

for shareholders and investors, as well as for governments through

taxes.

07_ Respect our communities: 
contribute to the development of communities
by the creation of wealth and income;
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Since it was founded, Pernod Ricard has ranked the conservation of

resources and respect for the environment among its primary

concerns. 

• As a major partner of the agriculture sector, Pernod Ricard promotes

sustainable farming, and is concerned with preserving water, soil

quality, biodiversity and human health.

• Throughout the product life cycle, the Group favours the use of the

most advanced techniques available to save natural resources, to

improve energy and water efficiency, and prevent the production of

waste or pollution.

• Industrial processes and products are developed with an eco-design

approach, which supports waste recycling, both at our plants and at

the consumer level (product end-of-life).

• Climate change is also a concern, and Pernod Ricard is engaged to

reducing the global carbon footprint of its activities across the

supply chain.

08_ Conserve natural resources
and protect the environment;
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Pernod Ricard encourages the fostering of close ties with local

communities by develop¬ing entrepreneurial and educational

programs.  It is committed to encouraging efforts that support

entrepreneurs with realizing their projects and to enhancing the

skills of local populations.

09_ Support entrepreneurs and develop
local communities skills;
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Pernod Ricard commits to disseminating the culture of the countries

where it is established throughout the world: sharing countries’

traditions, art, and ways of life in order to enhance diversity,

entrepreneurship, openness and respect. Furthermore, Pernod Ricard

commits to Art and its diffusion by supporting young artists. 

10_ Share local cultures.
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To deploy and
implement these 10 CSR
commitments, Pernod
Ricard created a CSR

platform and a
dedicated CSR

Governance
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• A prerequisite:
- Respect for all stakeholders: in particular our employees,

consumers, shareholders, partners, customers, suppliers

and our local communities;

• Two principal priorities:
- Responsible drinking: Pernod Ricard aims to set an excellent

example in particular on the issues of drink- driving and

education,

- Environment: to reduce its environmental impacts, the

Group has defined five issues to be addressed, namely en-

vironmental management, sustainable farming, water use,

energy use/CO2 emissions and eco-design;

• Two optional priorities:
- Actions that favour entrepreneurship and its innovative,

energetic and responsible values,

- Cultural initiatives.

The 10 commitments are translated into a CSR platform

with 5 pillars: a pre-requisite and four priorities: 
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Furthermore, the
dedicated CSR

Governance reinforces
the implementation of

the commitments:
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• Responsibilities of the Managing Director, in charge of Human

Resources extended to include CSR,

• A Group CSR Advisory Committee created, gathering people from

all regions and functions. Its main roles are to facilitate the imple-

mentation of Corporate Social Responsibility, initiatives to offer

support to subsidiaries and provide analyses and recommendations

on strategic CSR issues,

• A network of CSR leaders was developed, comprising employees

from more than 75 countries, who operate under the management

of their subsidiary and whose main role is to develop and implement

the CSR strategy in their subsidiary. 
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The CSR Platform
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Pernod Ricard: Around the world we share responsibly and act sustainably
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