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Among its News Year’s resolutions  

Pernod Ricard bans plastic straws and stirrers  

 

 
We believe that small acts have a big impact - and that is why Pernod Ricard has decided 

to stop using non-biodegradable plastic straws and stirrers in any part of its business.  Kicking 
off the year with concrete resolutions, the Group has asked all its affiliates globally to ensure 
they are not used at any Pernod Ricard events in the future, as has been the case since the run 
up to the holiday season. 

 
The drinks industry has been using them for decades and following the rebirth of cocktails 

there has been an explosion in their usage adorning glasses globally. A straw which is only used 
on average for 20 minutes can take more than 200 years to breakdown into smaller pieces and 
often does not fully disintegrate.  

 
Vanessa Wright, recently appointed Group VP Sustainability & Responsibility, says: “The 

history of Pernod Ricard and our values are intrinsically linked to social responsibility and care – 
it is a part of us, and the creation of the Paul Ricard Oceanography Institute more than 50 years 
is a concrete example. We know that this type of non-biodegradable plastic is having a 
detrimental impact on the environment and oceans, and for us it’s crucial that we play our role 
in helping to prevent any further damage ” 

 
Along with contributing to the United Nations Sustainable Development Goals (SDGs), 

Pernod Ricard is committed to reducing its impact on the environment. Pernod Ricard’s 2020 
Roadmap includes reducing its waste to landfills with an ambitious goal: from 913 tons today 
to 0 by 2020.  
 
 
 
 
About Pernod Ricard 
Pernod Ricard is the No.2 worldwide in Wines & Spirits with consolidated Sales of € 9,010 in FY17. Created in 1975 by the 
merger of Ricard and Pernod, the Group has undergone sustained development, based on both organic growth and 
acquisitions: Seagram (2001), Allied Domecq (2005), and Vin&Sprit (2008). Pernod Ricard holds one of the most prestigious 
brand portfolios in the industry: Absolut Vodka, Ricard pastis, Ballantine’s, Chivas Regal, Royal Salute, and The Glenlivet 
Scotch whiskies, Jameson Irish whiskey, Martell cognac, Havana Club rum, Beefeater gin, Malibu liqueur, Mumm and Perrier- 
Jouët champagnes, as well Jacob’s Creek, Brancott Estate, Campo Viejo, and Kenwood wines. Pernod Ricard employs a 
workforce of around 18,500 people and operates through a decentralized organization, with 6 “Brand Companies” and 86 
“Market Companies” established on each key market. Pernod Ricard is strongly committed to a sustainable development 
policy and encourages responsible consumption. Pernod Ricard’s strategy and ambition are based on 3 key values guiding its 
expansion: entrepreneurial spirit, mutual trust, and a strong sense of ethics.  
Pernod Ricard is listed on Euronext (Ticker: RI; ISIN Code: FR0000120693) and is part of the CAC 40 index. 
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