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Pernod Ricard

THE ROAD TO LEADERSHIP
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CREATIVELY KEEPING
OUR HERITAGE UP TO DATE




BE ON OUR CONSUMERS’ WAVELENGTH
RICARD, A LISTENING BRAND
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BREAK FREE OF THE CATEGORY'S USUAL CODES




RICARD, A GLOBAL BRAND
WITH DISTINCTIVE PACKAGING




A PREMIUMISATION STRATEGY

"~ STATUS
ELEGANCE
MODERNITY







PREMIUM
AND
POPULAR







A BOTTLE THAT RESPECTS THE LEGACY




A UNIQUE PACKAGING
FOR A UNIQUE PRODUCT




PURE, ELEGANT, MODERN LINES
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NEW SILHOUETTE
FEBRUARY 2011




A COLETTE’S IT BAG




RICARD FAGEBOOK
FAN PAGE
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EVENT-BASED MEDIA PLAN




Martin Riley
Director Marketing



NEW PRODUCTS







ALWAYS PRODUCED & BOTTLED |
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ABSOLUT WILD TEA
Cockiaits Pofected

A VISION FROM KAREN O AND WARREN DU PREEZ & NICK THORNTON JONES






ABSOLUT
WATKINS







ROYAL SALUTE

62 GUN SALUTE







ROYAL SALUTE 62 GUN SALUTE




ROYAL SALUTE 62 GUN SALUTE




ROYAL SALUTE 62 GUN SALUTE




ROYAL SALUTE 62 GUN SALUTE




NEW PACKAGING
LIMITED EDITION
AND POINT OF SALE







MARTELL XO




MARTELL XO
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MARTELL XO

LIMITED EDITION PAUL ANDREU







CHIVAS REGAL

BIECHER VAN DER OTHONIEL HUYCKE
STRATEN

GIZARD PUTMAN MCQUEEN



CHIVAS REGAL 12

BY CHRISTIAN LACROIX




CHIVAS REGAL 12

BY CHRISTIAN LACROIX




CHIVAS REGAL 18

BY CHRISTIAN LACROIX




DRINKING RITUALS AND
BRAND EXPERIENCES







BEEFEATER 24







COMMUNICATION
AND DIGITAL







BALLANTINE’S
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HAVANA CLUB

DRINK RESPONSIBLY
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KAHLUA DELICIOSO

THE ORIGIN
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KAHLUA DELICIOSO

&he New Jork Eimes

A Sly Campaign That
Has Fun With the
Product and the Form
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SCALPEL:
INSPIRING CREATIVE
COLLABORATION




A SHORTCUT TO INSPIRATION













DECENT
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CREATIVE >
COLLABORATION
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ABSOLUT WARHOL.
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