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PREMIUMISATION AND LUXURY @

STEPHANIE DURROUX TAREEF SHAWA
Direclor of Sz‘raz‘ejy Leesary & CKM
& De\/e/opmenz‘ Director

Mardell, Murinm Perrier—Jouéd



—— SEVERAL PATHS TO PREMIUMISATION +——

PRODUCTS MORE PREMIUM THAN MARKET

FROM LOCAL TO INTERNATIONAL SPIRITS

NEW CONSUMPTION OCCASIONS
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BEYOND PREMIUMISATION.
LEAD IN LUXURY
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— DIFFERENT ESTABLISHMENTS, TRILORED PORTFOLIOS +—
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¢ LE CERCLE PORTFOLIO




ENHR




THREE PILLARS
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ROUTE TO ROUTE TO OUR LUXURY
MARKET CONSUMER MINDSET



¢ ROUTE TO MARKET ¢

PROS T

35 MARKETS SO FAR



* ROUTE TO CONSUMER ¢

INCREMENTAL PROFIT

PRESENCE, VISIBILITY AND ACTIVATION
AT ICONIC ESTABLISHMENTS

RETAIL EXPERIENCES
LUXURY CRM DATABASE



¢ OUR LUXURY MINDSET ¢

TRAINING

4
LE CERCLE
REPRESENTING

LUXURY

THE PERNOD RICARD WAY
\ 4




* TRAVEL RETAIL CREATES VALUE ¢

Consurer enaac
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* TRAVEL RETAIL CREATES VALUE ¢

CAN




* TRAVEL RETAIL CREATES VALUE ¢

Brand Setr/HAep




—e TRAVEL RETAIL, LARGEST MARKET FOR PRESTIGE +—
PERNOD RICARD, CLEAR LEADER

m PERNOD
RICARD

IWSR 2013, Volume share



—e PERRIER-JOUET SAO PAULO GUARULHOS INTL. AIRPORT *+—




+ MARTELL POP-UP HONG KONG
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CDG
TELL POP-UP PARIS
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— TRAVEL RETAIL CORE TO PREMIUMISATION +——

UTILISE THE TRAVEL TRAIL

LINK WITH DOMESTIC MARKETS

LUXURY. THE LITTLE THINGS MATTER






