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\?;' SUSTAINABILITY & RESPONSIBILITY
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EMPOWER
OUR EMPLOYEES

Pernod Ricard
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Around the world
we share responsibly and act sustainably

PROTECT
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5 INDUSTRY COMMITMENTS

( ec///(cfng L(na/e/‘dge a//‘/‘nf/‘ng

Conz‘/na/nﬁ Zo strenqthen and expand
Mahéeffng codes of practice

Maki n respons 1b/e product innovalions and
deve/ 0/9//73 eaéz‘/y Understood 6}//)750/6

( edé(d/ng a//‘/‘r),é a//‘/‘\//‘nﬁ

Enlisting the swupport of rela/ers o reduce
Aar e 429 o/l‘/‘n,é/‘ngp ”



¢+ 5 INDUSTRY COMMITMENTS

INITIATIVES

UNIDOS PARA EVITAR LA UENTA
DE ALCOHOL A MENORES DE EDRD. PARTNERSHIP PLUS 18 B
Colombia, Pernod Ricard Colombia
‘ ﬂ 1 8 From July 2013 to July 2016

THE BIG IDEA

Reduce underage drinking by reducing the access of alcohol to
ALIANZA MAS DIECIOCHO fminors-

- A partnership agreement with Diageo and Bavaria (SABMiller

subsidiary) to reduce underage drinking by reducing access to

AL UEDR A .
W alcohol at a retail level. - Enforce Legal Purchase Age (LPA)
\ “ regulations at retail level through Responsible Retail Practices
YoarEl (RRP).- Evaluate impact of RRP (Baseline and yearly
evaluation). - Massive media campaign (TVC, Radio and Print).

. CHALLENGE
A8 0TS Somis S, - Recruit Retailers and Authorities as part of the Alliance. -

N




5 INDUSTRY COMMITMENTS

SMEBRTBRAROMETER

IN JANUARY
2013

( educe é(nc/erage c//‘/n,é/ng ‘

/V/ar,éez‘/ng Se/F rega/az‘/on ‘

Conswumer information &
/*35/90/75/5/8 p/‘oa/aczl innovalion

E:c}//z‘/ng aﬂa/‘n5z‘ c/r/n,é-a/r/\//ng ‘
Enlist the support of Ketailers 4
7o be accomplished ‘

15%




5 INDUSTRY COMMITMENTS

SMEBRTBRAROMETER

IN MAY
2015

( educe é(nc/erage c//‘/n,é/ng ‘

/V/ar,éez‘/ng Se/F rega/az‘/on ‘

Conswumer information &
/*35/90/75/5/8 p/‘oa/aczl innovalion

E:c}//z‘/ng aﬂa/‘n5z‘ c/r/n,é-a/r/\//ng ‘
Enlist the support of Ketailers 4
7o be accomplished ‘

7%




5 INDUSTRY COMMITMENTS

SMEBRTBRAROMETER

OBJECTIVE
BY DECEMBER

2017

( educe L(hc/el‘age c//‘/n,é/‘nﬂ ‘

Mar,éez‘/ng Se/F rega/az‘/on ‘

Conswumer information &
reSponS/é/e ﬁ/*oa/aczl innovalion

ﬁ:g/zf/ng aga/nSZ‘ c//-/n,é-a/r/\//ng ‘
Enlist the support of Ketailers 4
To be accomplished ‘

99%
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+ GLOBAL INITIQATIVE <
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RETRILER

CSR PRINCIPLES
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+ GLOBAL INITIATIVE <

— 7WISE’ \_]V_ — _W|SE’ %
— DRINKING it — DRINKING
[ .
. MY DRINKS DIARY
e » 60,000 - = -
‘ 0
Tue A DRINK-FREE DAY +
G/L D
* . DOWNLOADS /| w1
i = s S = Jb E i Thu X DRINK-FREE DAY Ys
THERE IS NO HARD ALCOHOL OR SOFT ALCOHOL. TO D @ T E Fii X DRINK-FREE DAY Yq.
Wise Drinking recommends don't Sat A DRINK-FREE DAY Y+
drink & drive.
Local driving limit : 0,50 g/L (France) Sun A DRINK-FREE DAY Yq.
0 RECOMMENDED LIMIT ( 2 unit/day - 1 unit =
me to 10 gr)

check my rate

EAST DAL

This is not intended as a scientific tool to measure your
alcohol level (BAC), the result is only indicative! Be =
careful, alcohol takes approximatly 45min to progress in ! 0 0

your blood and your body eliminates 0.15g/L of blood NK-FREE DAY(S)} DRINKS Uis




+ BRAND SOCIAL RESPONSIBILITY

THE MRJORITY OF CONSUMERS
CONSIDER THART BRANDS
MAKE A DIFFERENCE IN THEIR
LIVES*

*73% according to Havas Meaningful Brand Index 2014
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FROM | TO

PRODUCT BENEFIT EMOTIONAL BENEFIT
EMOTIONRAL BENEFIT SOCIETAL BENEFIT




IEC@MIING A BRAND THAT MATTERS

4

...EARNING LASTING ADVOCRACY
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RIGHT WAY

& CHIVAS LIVE WITH CHIVALRY
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CHIVAS THE VENTURE

0.APPLICATIONS



EVERY.STRATEGIC
BRAND WITH
A BSR DIMENSION



LEAD THE
INDUSTRY IN
SUSTRINARBILITY
RESPONSRABILITY



