Press release – 29 August 2019

Pernod Ricard breaks ground on China’s first ever iconic malt whisky distillery
China’s market-leading whisky seller unveils site for 150 million USD investment in local
economy
August 29, 2019 - Pernod Ricard, one of the world’s leading whisky producers, is today
officially breaking ground on the site of China’s first ever iconic malt whisky distillery, the first distillery
from an international spirits and wine group.
Situated at Emeishan, Sichuan, Pernod Ricard envisions an innovative approach to malt whisky making
that celebrates the natural beauty of the climate in the region, renowned for its pristine water source
and natural terroir.
With a potential investment of one billion RMB (150 million USD) for the next decade, the 13-hectare
distillery site will boast a state-of-the-art malt whisky distillation facility, due to begin production in
2021.
The Emeishan Malt Whisky Distillery will be first in the world to appoint a Chinese master distiller,
fusing authentic whisky-making craftsmanship and local knowledge to create an iconic malt whisky.
The Distillery will also house an immersive visitor centre, scheduled to open in 2021, with the ambition
of complementing the local tourism industry by becoming a new world-class destination that will
attract 2 million+ tourists over the first decade of its opening.
Philippe Guettat, Chairman and CEO of Pernod Ricard Asia, says, “The ground-breaking of the distillery
signifies the beginning of a journey of innovation, expertise and dedication to craft a new, iconic malt
whisky that embraces whisky history and heritage with a character unique to Chinese culture. It is both
the symbol of our strong history with China after three decades of operation and the sign of our deep
confidence into the future of international style spirits in this fascinating market.
“We’re proud to be part of China’s fabric and contributing to the sustainable growth of its economy
and society, by transferring whisky-making expertise to the people, credibility to the region and the
spirit of conviviality to visitors and consumers alike.”
Pernod Ricard has appointed Neri&Hu, China-based award-winning architects, notable for their work
for the New Shanghai Theatre, the Tsingpu Yangzhou Retreat and Aranya Art Centre. Neri&Hu will
design the distillery as a new cultural icon that celebrates the local culture and the brand’s spirit of
innovation - allowing people to discover the beauty of Emeishan through a new lens.
In line with Pernod Ricard’s global principles of its Sustainability & Responsibility roadmap 2030, the
distillery demonstrates deep respect for the heritage of the region and the land, which will be brought
to life through a vernacular design approach that prioritises the preservation of local resources and
environment while allowing a perfect harmony between the distillery experience and the panoramas
of the mountain.
The materials used throughout the architecture take their influence from the native site, with stone
walls built from the very boulders extracted from the ground during levelling and rooftiles assembled
by a mixture of reclaimed and new tiles in the region to infuse history and local heritage into the design.

This will be accented by the materials used in whisky craft, from copper and metal referencing the
striking copper distillation pots to wood referencing the aged oak casks. The result is a fine-tuned
balance of rustic and refined, hard and soft, cool and warm, natural and crafted – a representation of
the Yin and Yang in the Chinese culture.
Guettat says, “The decision to bring the iconic malt whisky from Emeishan Malt Whisky Distillery to
the world stage demonstrates China’s burgeoning passion for the spirit and will showcase Pernod
Ricard’s experience in creating and operating twenty of the world’s most prestigious whisky
distilleries.”

ENDS

About Pernod Ricard
Pernod Ricard is the world’s second largest wines & spirits group with consolidated Sales of €9,182 million in
FY19. Created in 1975 by the merger of Ricard and Pernod, the Group has undergone sustained development,
based on both organic growth and acquisitions: Seagram (2001), Allied Domecq (2005) and Vin&Sprit (2008).
Pernod Ricard leads China’s whisky market with a rich portfolio of renowned brands, including Chivas Regal,
Ballantine’s, Royal Salute, The Glenlivet, Aberlour, Longmorn and Jameson. Other major brands of the portfolio
include: Martell cognac, Absolut Vodka, Havana Club rum, Beefeater gin, Malibu liqueur, Ricard pastis, Mumm
and Perrier-Jouët champagnes, as well as Jacob’s Creek, Brancott Estate, Campo Viejo and Kenwood wines.
Pernod Ricard’s brands are distributed across 160+ markets and by its own salesforce in 73 markets. The Group’s
decentralised organisation empowers its 19,000 employees to be true on-the-ground ambassadors of its vision
of “Créateurs de Convivialité.” Pernod Ricard is strongly committed to a sustainable development policy and
encourages responsible consumption. Pernod Ricard’s strategy and ambition are based on 3 key values that guide
its expansion: entrepreneurial spirit, mutual trust and a strong sense of ethics.
Pernod Ricard is listed on Euronext (Ticker: RI; ISIN code: FR0000120693) and is part of the CAC 40 index.
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