












A n n uA l  R e p ort

Successful 
integration  
of Vin&Sprit 
and ABSOLUT 
Since its creation in 1975, Pernod Ricard has 
developed at a fast pace, through both organic 
growth and a series of acquisitions. After the 
integration of part of the Seagram businesses in 
2001 and Allied Domecq in 2005, that of 
Vin&Sprit was the main highlight of financial 
year 2008/2009.

Despite the difficult international economic 
climate, the teams and iconic brand ABSOLUT 
were brought onboard successfully and even 
produced greater-than-expected synergies. 
Furthermore, sales of non-strategic brands and 
an increase in capital of €1 million conducted 
during the financial year, enabled the Group to 
rapidly regain its financial flexibility.

Pernod Ricard now has nearly 19,000 employees 
and generates sales of over €7.2 billion. The 
Group has a portfolio of 15 strategic brands with 
international reach and its own distribution 
network, spanning over 70 countries. The 
strategy involving increasing Premiumisation 
of its brands and growing presence in the new 
economies allow it to continue its profitable 
growth momentum.

An active sponsor of major contemporary art events, each 
year Pernod Ricard commissions an original work from an 
artist for the cover of its Annual Report.

This year, looking ahead to the Russia-France cultural 
season in 2010, Pernod Ricard’s bold choice was young 
Russian avant-garde artist Victor Alimpiev.

Born in 1973 in Moscow, Victor Alimpiev studied in Russia 
and Sweden. He is currently sponsored by the celebrated 
Regina Gallery and his work features in the collections 
of leading museums and foundations including the Tate 
Modern, Centre Pompidou and the Ekaterina and Trussardi 
cultural foundations.

From video to painting, Victor Alimpiev’s work in diverse 
genres forms an integral whole. The artist asks us to 
perceive a beat as in a dance or living picture (tableau 
vivant). With an extremely subtle, intricate but soft 
approach that embraces modesty and simplicity, his 
unique visual language speaks to us through a repetition 
of subject and image.

Title of the artwork:  
“Now try to remember 

what is this breathing out called”

Arts Affaires – Courtesy Regina Gallery /  
Victor Alimpiev

Advice, design, creation & production: 

GB

A
NNU




A
L

 R
EPO




R
T

e7,203million
(+9%, organic growth stable)

Net sales

e1,846million
(+21%, organic growth +4%)

Profit from recurring operations

e1,010million
 (+13%) 

Group share of net profit  
from recurring operations

e945million
 (+13%)

Group share of net profit






